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These materials contain statements about future events and
None of the Company nor any of its shareholders, directors or

expectations that are forward-looking statements. Any statement in

employees nor any other person accepts any liabilit
these materials that is not a statement of historical fact is a forward- PrOY 4 P P y Y

. . . whatsoever for any loss howsoever arising from any use of this
looking statement that involves known and unknown risks,

. . presentation or its contents or otherwise arising in connection
uncertainties and other factors which may cause our actual results,

. . . therewith. The PSTN services and wholesale broadband
performance or achievements to be materially different from any

. . . services are provided by Turk Telekomunikasyon A.S., the retail
future results, performance or achievements expressed or implied by

internet services are provided by TTNET A.S. and the mobile
such forward-looking statements. Except to the extent required by P Y 2

services — are provided by TT Mobil Iletisim Hizmetleri A.S. Turk
law, we assume no obligations to update the forward-looking P y 2 2

elekom® brand used in this presentation is the joint brand of

statements contained herein to reflect actual results, changes in

‘urk Telekom Group companies. All group companies legal
assumptions or changes in factors affecting these statements. This P P sroup P &

. . . entities remain intact. There may be differences between the
presentation does not constitute an offer or invitation to sell, or any

. . L. data provided in this presentation and ICTA’s market reports.
solicitation of any offer to subscribe for or purchase any securities

. . . . These discrepancies are due differences in basis of financial
and nothing contained herein shall form the basis of any contract or

The information contained herein has been prepared | , reporting (standalone vs. consolidated) and differences in ARPU
by Tirk Telekomtnikasyon A.S. (the Company) in commitment whatsoever. No reliance may be placed for any

calculation methodologies.

connection with the operations of Tirk Telekom Group purposes whatsoever on the information contained in this

companies. The opinions presented herein are based presentation or on its completeness, accuracy or fairness. The

on general information gathered at the time of writing information contained in this presentation may be required to be Note: EBITDA is a non-GAAP financial measure. The EBITDA definition used in this investor

and are SUijCi' to change without notice. presentation includes revenues, cost of sales, marketing, sales and distribution expenses,
confirmed, completec and amended. Therefore, Nno declaration or general administrative expenses, research and development expenses and other operating

income/(expense), and income/(expense) from investing activities, but excludes
depreciation, amortization and impairment expenses, financial income/(expenses)

The Company relies on the information gathered from | o . . .
. or its shareholders, directors, employers or other third pDersons presented in other operating income/(expenses) (i.e. FX gain/(loss), interest and
the reliable sources however does not guarantee rediscount income/(expense) on current accounts excluding bank borrowings).

completeness and accuracy of such information. depending on the authenticity, completeness and accuracy of the

information.

commitment has been given or implied on the name of the Company
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Population Coverage

Most valuable
telco brand for

11 vemrs

304K Km

fiber network in

81 cities

Leading
COMPANY IN TURKEY
Offering

Integrated telecom
services

2“°' player

in TV market

21.9 mn

Fiber Homepass™

Serving

> 47.8 mn

Subscribers

45,

fiber connected
L TE Base Stations

*Homepass includes FTTC & FTTH/B
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Strategy

»INnCcrease the access lines and strengthen >
the footprint at households

» Strengthen the preferred infrastructure >
provider position for fixed & mobile on
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EFFICIENCY




